
 
 

Social Media  Lead 

Job Description 
 

Purpose 
 

Raise Lepra’s profile by increasing awareness and improving engagement with supporters across a 
full range of social media channels, building trust with our audiences.  

 
The post holder will set professional standards and consistency in our messaging ensuring that all 
communication reflects the values of the charity. 
 
Reports to 

 
 Communications Manager and/or the Director of Fundraising and Communications (DFC) 

 
Main responsibilities 
Lead the development of the social media strategy, translating that into the creation and scheduling 
of engaging content that elevates awareness of leprosy and Lepra.   The social media strategy is a 
key component of the marketing and communications plan, which reflects Lepra’s Joint Strategic 
Plan and Annual Plan. 
 
Working closely with the Communications Lead and DFC you will: 
 

 Develop and implement a social media strategy in order to raise awareness of leprosy and Lepra 
through social media campaigns 

 Proactively research and develop new social media avenues to increase brand awareness 
and connect with new audiences, optimizing the supporter journey.  Create timely content, 
relevant to each channel. 

 Revert to Lepra’s Event and Activity Pipeline to support social media planning  
 Be on the lookout for new, exciting social media trends that Lepra can tap into 
 Work collaboratively with overseas colleagues to support the communication needs of the wider 

Lepra organisation 
 Analyse and report audience information and demographics, and success of existing social media 

campaigns on a monthly basis. 
 

Key objectives 
 

 Our communications will reach an average of 1M people per month with key messages which will 
drive donations and support.  Specifically, our social media advertising strategies will work towards a 
target reach of 500,000 people per month 

 Keep up to date with law or changes affecting communication practice, ensuring compliance and 
legality for all communications (DMA, ASA etc.), raising concerns or making recommendations to the 
Director of Fundraising and Communications as appropriate  

 Ensure income is raised in an ethical way and from ethical sources 
 Maximise the social capital available to Lepra 

 
Key tasks 

 
 Manage social media channels including Facebook, Twitter, Instagram, LinkedIn and You Tube 
 To gain knowledge of, and keep up-to-date with, Lepra’s work overseas and in the International    

Development arena to support good communications across all mediums  
 Create dynamic brand artwork using Canva 



 Keep abreast of new social media platforms and ensure our presence where relevant 
 Propose and create content that promotes audience interaction, increases audience presence on the 

Lepra websites, and encourages audience participation.  Practical examples will include but are not 
limited to: 

o Digital content creation (e.g., recording and editing for audio and visual) 
o Producing shareable content for our range of digital channels (including event videos, 

interviews) - covering recording, editing, audio content and sound design 
o Support the delivery of high quality and effective digital events  

 Use the event and activity pipeline to drive and schedule content in order to create a consistent 
stream of news designed to increase audience interaction. 

 Analyse, manage, and amend schedules where necessary to optimise visits 
 Develop the use of Advantage (CRM) ensuring Lepra’s policies and practices are adhered to including 

data protection. To record all relevant information promptly. 

Contacts 
 

 UK staff 
 Overseas staff 
 Lepra Trustees and Ambassadors 
 Key stakeholders 
 Sector professionals 



 
 

Social Media Lead 

Person Specification 

Qualifications and Training  
 

Essential 
 Educated to A level or NVQ3 level or equivalent experience 

 
Desirable 

 Chartered Institute of Fundraising Certificate in Fundraising 
 Marketing/communications qualification 

 
Experience 

 Experience scheduling across different social media channels using Tweetdeck and Later.  
 The ability to work as part of a team 
 Conceptualising and supporting the development of creative and compelling stories and 

campaigns for a variety of audiences and platforms 
 Managing integrated digital communications and social media platforms 
 Knowledge of the environment in which fundraising activities operate 
 Understanding and application of GDPR practices 
 Experience of using a CRM database, ideally Advantage 

 
Skills 

 Proficient on Canva 
 Excellent organisational skills and attention to detail 
 Strong communication skills and cross cultural sensitivity 
 A keen interest in the digital environment and an ability to identify relevant innovation 
 The ability to organise time effectively, prioritise workloads and meet deadlines 
 Excellent IT skills, relevant computer packages including Microsoft applications  

 
Attributes 

 Ambitious, self-motivated and adaptable to make the most of this exciting opportunity 
 A self-starter, able to work accurately on own initiative and to tight deadlines 
 Adaptable and flexible approach to work, recognising the wider needs of the team 
 Action focused and able to get things done at pace to a high quality 
 Ability to prioritise tasks, work under pressure and meet deadlines 
 Able to show commitment to the principles of the charity sector and values of Lepra 
 Able to communicate sensitively with colleagues, partners, NGOs, members of the public 

and supporters of Lepra 
 Committed to the concept of collective responsibility, with particular regard to building 

relationships with Lepra donors and supporters 
 

Further information 
This role is a part-time 0.6fte (21 hours) basis and    can be home or office based. If home based, 
travel to our Colchester office will be required from time to time and in line with government 
guidance.  There will be a requirement to attend out of hours events and the ability to travel in the 
UK (and occasionally overseas) is required.



 

 
 Expenses payable in accordance with Lepra’s travel, subsistence and expense 

policy 
 Training and support will be given 

 

Benefits include 
 Employer and employee contributory pension scheme 
 Non-contributory life assurance scheme 
 In addition to public holidays as they occur in England, you will be entitled to 26 days paid 

annual leave, or pro-rata equivalent, which includes 3 days that must be taken between the 
Boxing Day Bank Holiday and before the New Year’s Day Bank Holiday. 

 Cycle to Work Scheme 
 Employee assistance programme 
 Study package for eligible qualifications 
 Professional organisation fees scheme 
 Membership of the Employee Discounts Scheme 
 Designated free of charge car parking - Colchester 

 


